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Foreword

This toolkit is published by the United States Department of Agriculture (USDA),
Food and Nutrition Service (FNS), Food Stamp Program. We encourage you to
read through this document, reproduce it — in whole or in part — and forward it on
to others.

All materials in this toolkit are in the public domain and may be copied without
permission. You can include your organization’s logo on all of the campaign
materials you adapt and distribute. If you change any of the materials, please
remove the USDA logo.

Please refer to www.fns.usda.gov/fsp/outreach/default.htm for the latest program
statistics and updates.

In accordance with Federal law and USDA policy, this institution is prohibited
from discriminating on the basis of race, color, national origin, sex, age, religion,
political beliefs, or disability.

To file a complaint of discrimination, write USDA, Director, Office of Civil Rights,
1400 Independence Avenue, S.W., Washington, D.C. 20250-9410, or call (800)
795-3272 (voice) or (202) 720-6382 (TDD). USDA is an equal opportunity
provider and employer.

U.S. Department of Agriculture
Food and Nutrition Service
August 2006

FNS-394

DISCLAIMER:

This toolkit contains sample outreach products from communities. These samples were neither
written nor approved by FNS. FNS does not necessarily endorse the views these documents
express, or the data they may cite. FNS offers these sample documents to inspire ideas and
creativity.



Message to Retailers

Dear Retailer,

The Food Stamp Program (FSP) is an investment in our future. It ensures access to nutritious foods,
supports work, and provides economic benefits to communities. However, too many low-income
people who are eligible for the program do not participate. Currently, only 60 percent of eligible
people access the benefits they need. Nonparticipants forgo nutrition assistance that could stretch
their food dollars at the grocery store. Their communities forfeit the benefits provided by new food
stamp dollars flowing into local economies.

This is the third toolKkit in a series developed by FNS. This toolkit is specially designed for use by
retailers of any size, whether chain or independent stores, to increase the nutrition of low-income
Americans, decrease food insecurity, and foster partnerships between State, local, faith-based, and
business partners through FSP outreach. It contains the tools you need to establish stronger ties to
your community, cultivate longlasting customer loyalty, tap into previously underrepresented
market bases, and increase revenue, all through food stamp outreach.

As a retailer, you and your employees interact with food stamp customers daily. You are one of the
most important partners in delivering positive messages about the nutrition benefits of the FSP.
This toolkit provides examples of how other retailers have helped their customers access the FSP.
Promoting the FSP is good for business, too, as increased FSP participation allows customers to
increase their food purchases. Retailers across the Nation have already begun reaching out to their
customers. Some have organized food stamp eligibility prescreening events, while others have
hosted cooking demonstrations or food stamp application drives, in many cases with the assistance
of local partners like food banks and advocacy groups. These events have led to increased FSP
participation and customer interest in these retailers. Best practices and ideas on how your store can
achieve similar success are included in this toolkit. We are confident that you will be able to
replicate the examples provided here with a minimal cost and time commitment.

If you are not yet authorized to accept food stamps, please visit
www.fns.usda.gov/fsp/retailers/retailer_app/default.htm or call (877) 823-4369 to request an
application.

Again, thank you for your interest.

Clarence H. Carter
Deputy Administrator for the Food Stamp Program
U.S. Department of Agriculture, Food and Nutrition Service
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